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Adobe
Photoshop




+ USE IT FOR

 Editing photos or images

* Making simple web
graphics (such as banner
ads) that will never need
to be scaled up

 Creating a simple video
or animation (GIF)

* Mockups
* Producing raster graphics

- DON'T USE IT FOR

 Designing a logo or
branding materials

» Drawing or lllustrating
« Laying out lots of text

* Multi-page documents,
proposals, brochures or
newsletters
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+ USE IT FOR

e \Vector

 Artwork scaled to any size
without losing resolution

* |llustration artwork
* Branding, logos, icons
» Diagrams

 Creating simple single-page
designs

- DON'T USE IT FOR

 Designing multi-page designs
(can’t automate page numbers
or set up master pages like you
can in InDesign)

 Designing long format or
text-neavy documents
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InDesign




+ USE IT FOR

* Integrate text + graphics
« Multi-page layouts, long-format designs
 Creating text-heavy layouts

» Appropriate for designing proposal, magazine, newspaper, or
book layouts

» Making brochures, newsletters, booklets, and single-page flyers

BOTTOM LINE: IF YOU'RE GOING TO BE USING
ALOT OF TEXT - USE INDESIGN
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RS21is excited to provide this whitepaper,
etailing the proposed modeling techniques
o accomplish what have been colloquially
een referred to as the future ‘Predictive’
iand ‘Inverse’ analytical capabilities within
IMEDEA.

IThe purpose of MEDEA is to provide engineers
land scientists with an intuitive interface to
ladvanced simulation capabilities which leverage
lhigh-performance computing (HPC) resources.
However, these simulations can occupy these
ivaluable HPC resources for extended periods of
time. In order to more quickly return outputs based
lon simulated information and to relieve the HPC
idependence, the ‘Predictive’ functionality within
IMEDEA will be capable of providing predicted
loutputs based on a machine learning model which
lhas been pre-trained by a super-user. End-users
lcan then quickly generate predicted cutputs
lallowing for more iterative analysis and detailed
lexploration of possibilities.

[Once SNL has trained this model, it will also be
lpossible to understand the reverse case, ora
jprediction of which inputs could result in a given
lset of outputs. This ‘Inverse’ functionality will
lcreate millions of predicted results using the same
lpre-trained medel, identify those predictions
iwhose outputs are similar to an output that the
user wants to analyze, and then performing
istatistical analyses on the Inputs of those matching
pprediction sets.

RS21 has conducted a preliminary analysis of the

techniques that could be integrated into MEDEA
ito enable these capabilities.

PREDICTIVE
CAPABILITY

IThe success of the predictive capability depends
lon the ability to train @ model via machine

08/09/19
v10

learning thaf approximales the resulfs of The
simulation. By looking at hundreds, thousands, or
millions of completed simulations, patterns in the
relationships between the input parameters and
output parameters can be ‘learned’ fo produce a
new predicted output for inputs similar to those
used lo Irain he model. Problems such as (hese,
where there is a large amount of data for which
you already know the cutcome, are best solved
by using supervised classes of machine learning
algorithms.

Specifically, the problem being addressed is to
take the potentially multivariate input and output
of simulation results, and to learn a sufficiently
accurate approximation to the theoretical function
that maps the input space to the output space.
These general classes of problems are known as
multi-output regression. To solve these types of
problems, practitioners typically explore the use of
ensemble methods.

ENSEMBLE| METHODS

Ensemble methods rely on a concept known as
the ‘wisdom of the crowd,” where averaging many
ebservations fromslightly different perspectives
results in a more accurate final prediction than

a single observation based on all available
information. For example,

a predictive model which is only accurate 60% of
the time is negligibly more useful than a random
guess; however,

in a group of 100 models which are 55% accurate,
the majority will predict the correct answer 81.7% of
the time.

Ensemble methods are especially useful in cases
where a single algorithm cannot be used to create
ja reliably accurate prediction.

This is illustrated in Fig. 1 below.

The key to these ensemble methods is developing
an algerithmic approach to generate numerous
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$21is an industry leader in developing |
Interactive, big data analytics and T

y visualization products. We are proud to
submit this proposal to [client].
RS21 brings a diverse team of data
scientists, web developers, data engineers,
user experience architects, user interface

designers, and project managers together to
make big data insights accessible to various
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Missing Fonts

DONT
IGNORE
MISSING
FONTS

A The document "INDD Demo File 2022.indd" uses fonts that are currently
unavailable on your computer. Closing the dialog box will substitute the
missing fonts with the default font until the original fonts become available.

Some of these missing fonts are available from Adobe Fonts.

Missing Fonts

Nimbus Sans Cond L Black Available from Adobe Fonts

Sofia Pro Condensed Bold Available from Adobe Fonts
Sofia Pro Condensed Regular Available from Adobe Fonts

Sofia Pro Regular italic Available from Adobe Fonts

Replace Fonts... Skip

Why is this text
highlighted in pink?
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RS21is an industry leader in developing
interactive, big data analytics and
visualization products. We are proud to
submit this proposal to [client].

RS21 brings a diverse team of data
scientists, web developers, data engineers,
user experience architects, user interface
designers, and project managers together to
make big data insights accessible to various
stakeholders and the public.

Our clients employ our custom-crafted
products to make data-driven decisions
that achieve programmatic geals, improve
efficiencies, reduce costs, and maximize
productivity.

With deep experience working with federal
government agencies, city and state
governments, private and non-profit partners,
national laboratories, Fortune 100 companies,
and healthcare providers and insurers, we
navigate complex data issues in the fields of
healthcare, defense, safety, urban planning,
energy, cyber, land use, climate, disaster
preparedness, disaster recovery, space, and
social equity.

WE ARE RS21

PRODUCT DEVELOPMENT PROPOSAL 07/ 25/22
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Created aver 100 big data, interactive
products fo address complex,
multifaced challenges

Experts at providing data-driven
insights through interactive,
user-centric interfaces

Deep experience working with federal
. b insttutions. and

ci;y +state governments

In-house multidisciplinary team:
Data Science, Data Engineering, UX
+ Ul Design, Front-End / Back-End
Development

Ranked a Best Workplaces
for Innovators, Glebal Tep 50
Company by Fast Company

SBA Cartified Small Business
HUBZone Certified Small Business

GSA MAS IT Services Company
NM Statewide Pricing Agreement
(SWPA) IT Professional Services
Company
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Missing Fonts

Some of these missing fonts are available from Adobe Fonts.

Missing Fonts

Nimbus Sans Cond L Black
Sofia Pro Condensed Bold
Sofia Pro Condensed Regular

Sofia Pro Regular italic

Replace Fonts...

Available from Adobe Fonts
Available from Adobe Fonts
Available from Adobe Fonts

Available from Adobe Fonts

Skip

The document "INDD Demo File 2022.indd" uses fonts that are currently
unavailable on your computer. Closing the dialog box will substitute the
missing fonts with the default font until the original fonts become available.
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Auto-Activate Fonts

InDesign now automatically finds and activates all available Adobe Fonts in your
document.

You can also enable Auto-Activate Adobe Fonts in Preferences > File Handling.

)
alito-activate —
(] Don't show me again

Enable Auto-Activate
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Paragraphs

What this handout is about

This handout will help you understand how paragraphs are formed, how to develop stronger
paragraphs, and how to completely and clearly express your ideas.

What is a paragrar -

paregrg - ci 8X
Paragraphs are the building blc * ragraphs in terms of length: a
paragraph is a group of atleasl Paste 38V age long, etc. In reality,

istitutes a paragraph. A

{t forms a unit” (Lunsford and
stion in a paperis a

lic styles, a paragraph can be
of sentences that support one
because it controls what

though, the unity and coherenc
paragraph is defined as “a gro.
Connors 116). Length and appt
paragraph. For instance, in son
just one sentence long. Ultimat
main idea. In this handout, we 1

Rercae ke et i ¥ ol Update Field N {3U

Toggle Field Codes

How do | decide W Font... s¢p »h?

Before you can begin to determ Paragr_aph‘" NEM paragraph will be, you must
first decide on an argumentany  HYPerlink » per. What s the most
important idea that you are tryi B @tion in each paragraph must
be related to that idea. Inother  17anslate... — “X&T o, reader that there is a
recurrent relationship between paragraph. A working thesis
functions like a seed fromwhic  'N€W Comment The whole process is an
organic one—a natural progres Services P ihere there are direct, familial

relationships between all of the ideas in the paper.

The decision about what to put into your paragraphs begins with the germination of a seed of ideas;
this “germination process” is better known as brainstorming. There are many techniques for
brainstorming; whichever one you choose. this stage of paragraph development cannot be skipped.
Building paragraphs can be like building a skyscraper: there must be a well-planned foundation that
supports what you are building. Any cracks, inconsistencies, or other corruptions of the foundation
can cause your whole paper to crumble.

O Ll s i Ml s i i Bni i i, s Inredmsdemdins b oo o o Wonnin. Uil Al wlu sl

~
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« Unified: All of the sentences in a single paragraph should be related to a single controlling
idea (often expressed in the topic sentence of the paragraph).

« Clearly related to the thesis: The sentences should all refer to the central idea, or thesis, of
the paper (Rosen and Behrens 119).

« Coherent: The sentences should be arranged in a logical manner and should follow a
definite plan for development (Rosen and Behrens 119).

« Well-developed: Every idea discussed in the paragraph should be adequately explained
and supported through evidence and details that work together to explain the paragraph’'s
controlling idea (Rosen and Behrens 119).

How do | organize a paragraph?

There are many different ways to organize a paragraph. The organization you choose will depend on
the controlling idea of the paragraph. Below are a few possibilities for organization, with links to
brief examples:

« Narration: Tell a story. Go chronologically, from start to finish. (See an example.)

« Description: Provide specific details about what something looks, smells, tastes, sounds, or
faels like. Organiza spatially, in order of appearanca, or hy topic. (Sea an example )

« Process: Explain how something works, step by step. Perhaps follow a sequence—first,
second, third. (See an example.)

« Classification: Separate into groups or explain the various parts of a topic. (See an
example.)

» lllustration: Give examples and explain how those examples prove your point. (See the

detailed example in the next section of this handout.)

5-step process to paragraph development

Let's walk through a 5-step process for building a paragraph. For each step there is an explanation
and example. Our example paragraph will be about slave spirituals, the original songs that African
Americans created during slavery. The model paragraph uses illustration (giving examples) to prove
its point.

Step 1. Decide on a controlling idea and create a topic sentence

Paragraph development begins with the formulation of the controlling idea. This idea directs the

paragraph's development. Often, the controlling idea of a paragraph will appear in the form of a topic
sentence. In some cases, you may need more than one sentence to express a paragraph’s

e e e e e e e e N e TR
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5-step process to paragraph development Paragraph Styles

= = =
Let's walk through a 5-step process for building a
paragraph. For each step there is an explanation Character Styles
4 and example. Our example paragraph will be

about slave spirituals, the original songs that
African Americans created during slavery.

The model paragraph uses illustration (giving
examples) to prove its point.

Step 1. Decide on a controlling idea and create a

E"’Pic sentence 4 Pathfinder
, Paragraph development begins with the

formulation of the controlling idea. This idea
+ directs the paragroph's developrnent. Often, the -k Transform

6 centrolling idea of a paragraph will appear in
r the form of a topic sentence. In some cases, you
may need more than one sentence to express a

paragraph's controlling idea. Here is the controlling
idea for our *model paragraph,” expressed ina

- .
topic sentence: .
.7 Hyperlinks
Model controlling idea and topic sentence — Slave

spirituals often had hidden double meanings.

Step 2. Explain the contrelling idea

0 n Paragraph development confinues with an
expression of the rationale or the explanation
that the writer gives for how the reader should
interpret the information presented in the idea
statement or topic sentence of the paragraph. The
writer explains his/her thinking about the main
9 topic, idea, or focus of the paragraph. Here's the
sentence that would follow the confrolling idea
about slave spirituals: M
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Faragraphs
[What this handout is about

IThis handeut will help you understand hew
jparagraphs are formed, how to develop stronger
jparagraphs, and haw to camplataly and elsarly
lexpress your ideas.

What is a paragraph?

Paragraphs are the building blocks of papers.
Many students define paragraphs in terms of
ength: a paragraph is o group of at least five
sentences, o paragraph is half o page long, ete. In
Ireality, though, the unity and coherence of ideas
lameng senfences is what constitutes a paragraph.
A paragraph is defined as “a group of sentences
lor a single sentence that forms o unit’ (Lunsford
and Connors 116). Length und uppearance do

Inot determine whether o section in a paperisa
paragraph. For instance, in some styles of writing,
jparticularly journalistic styles, a paragraph can be
ust one sentence long. Ultimately, a paragraph

s a sentence or group of sentences that support
brne main idea. In this handout, we will rafar to this
fas the “controlling idea,” because it controls what

lhappens in the rest of the paragraph.
How do | decide what to put in a paragraph?

Before you can begin to determine what the
komposition of a particular paragraph will be, you
Imust first decide on an argument and a working
thesis statement for your paper. What is the most
important idea that you are trying to convey to
iour reader? The infermation in each paragraph
Imust be related to that idea. In other words, your
jparagraphs should remind your reader that there
s a recurrent relatienship between your thesis
land the information in each paragraph. A werking
thesis functfions like a seed from which your paper,
land your ideas, will grow. The whole process is an
ganic one—a natural progression from a seed to
i full-blewn paper where there are direct, familial
Irelationships between all of the ideas in the paper.

[The decision about what fo put inte your
jparagraphs begins with the germination of a seed
iof ideas; this "germination process” is better known
s brainstorming. There are many techniques

ffor Granstorming, whichever one you choose,
this stage of paragraph development cannct be
iskipped. Building paragraphs can be like building
i skyscraper: there must be a well-planned
foundation that supports what you are building.
Any cracks, inconsistencies, or other corruptions
of the faundation can cause your whole paper ta
erumble.

So, let's suppose that you have dene some
brainsterming to develop your thesis. What else
should you keep in mind as you begin to create
paragraphs? Every paragraph in a paper should
be:

o Unified: All of the sentences in a single
paragraph sheuld be related to a single contreliing
dea (often expressed in the topic sentence of the
paragraph).

v Clearly related to the thesis: The sentences
ishould all refer to the central idea, or thesis, of the
poper (Rosen and Behrens 119).

o Coherent: The sentences should be
hrrangad in o logienl monner and sheuld follow o

jefinite plan for development (Rosen and Behrens
).

e Well-developed: Every idea discussed in
the paragraph should be adequately explained
and supported through evidence and details
that werk together to explain the paragraph’s
controlling idea (Rosen and Behrens 19).

Heow deo | erganize a paragraph?

There are many different ways to organize a
paragraph. The organization you choose

depend on the controlling idea of the parag®iph.
Below are a few possibilities for organization, with
inks to brief examples:

v Narration: Tell a story. Go chronologically,
fram start te finish. (See an example)

- Description: Provide specific details
mbout what something looks, smells, tostes,
sounds, or feels like. Organize spatially, in order of
appearance, or by topic. (See an example.)

OURAPPROACH

PAGE 07

® Q@%@ 6 L= «) 56%E) Mon Aug12 10:14PM Q=

( Publish Online )
e |
|

MC one screen ~

Pages
Pages

[None]
Layers

A-GRIN-R
Links

Stroke
Swatches
Gradient

CC Libraries

Effects

Object Styles

Paragraph 5tyles

Character Styles

Glyphs

Align

Pathfinder

Transform

Background Tasks

Hyperlinks




INTEGRATED

PDF
GCOMMENTS

PRODUCT DEVELOPMENT PROPOSAL

OUR APPROACH

Q

07/26/22

esign thinking is at the core of the RS21

evelopment process. Our work springs from a
eep understanding of the intricate, non-linear
trategies of proc’ " sign, development, and

Through an iterative process across a wide
assortment of projects, we have developed a
user-centric methodolegy that fully integrates
both a strategic, scientific approach and iterative,
collaborative and creative thinking to provide a
product design that truly meets our clients' needs
and expectations. Broadly, our methodology can
be broken down into a few reconfigurable =*~=-
and exercises that propagate through the

project lifecycle.

These questions have proven to be effective at
ensuring that our designers have a full and deep
understanding of the project parameters so as
to develop a comprehensive product strategy,
information architecture, and user experience
UX). By leading user-centered design-thinking
activities, we leverage existing research and
expand upon what is knewn in a meaningful and
budget-effective manner. This allows product
users to maximize information absorption, gain
deep insights, and feel inspired to push their
understanding =~ through interactions with
our products.

This collaborative work stream will be scoped
during an internal stakeholder workshop, and
could include such things as competitive analysis,
user surveys, user interviews, card sorting
activities, focus group.
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Design thinking is at the core of the RS21
evelopment process. Our work springs from a
eep understanding of the intricate, non-linear
trategies of proc.".* sign, development, and
mplementation.

[Through an iterative process across a wide
assortment of projects, we have developed a
user-centric methodology that fully integrates
both a strategic, scientific approach and iterative,
collabeorative and creative thinking to provide a
product design that truly meets our clients' needs
and expectations. Broadly, our methedalogy can
be broken down into a few reconfigurable =4==-
and exercises that propagate through the

project lifecycle.

These questions have proven fo be effective at
ensuring that our designers have a full and deep
understanding of the project parameters so as
to develop a comprehensive product strategy,
information architecture, and user experience
(UX). By leading user-centered design-thinking
activities, we leverage existing research and
expand upon what is known in a meaningful and
budget-effective manner. This allows product
users to maximize information absorption, gain
deep insights, and feel inspired to push their
understanding -~ through interactions with
our products.

This collaborative work stream will be scoped
during an internal stakeholder workshop, and
could include such things as competitive analysis,
user surveys, user interviews, card sorting
activities, focus group.

OUR APPROACH

o7/2e/22

PAGE 02

- PDF Comments

» Page 01

~ Page 02

meganc
- Jul 26, 2022

Change photo Mark Resolved

Resolve

meganc
Jul 26, 2022

Missing word here

meganc
Jul 26, 2022

Fill in client & project name

meganc
Jul 26, 2022

Add more detail here

meganc
Jul 26, 2022

Delete this sentence.

7 Comments

Works with Adobe
and Bluebeam*



Favarites

PLAGING
MULTI-PAGE
PDFS

£ Recents
¥2% Applications
2] Desktop
M Documents

0 Downloads

_| Collateral
=] Design Asset Library
B Marketing
51 Branding

1 Projects

B33 Proposals

[ Public Relations
1 Templates

1 Work Portfolio
7 unmecce

1 2019-RS006 - NRMC LRBA...
51 2019-RS045 - SONM IT Se...
] 2019-RS047 - NRMC FY20...
51 2019-RS051 - NMTech ICA...

81 Pictures

MeganC

Options

place (ctrl/cmd D) + '
show import options

Name

Place

1. RFP =

> 90-00000-18-00065_90-00000-19-000656 Amendment No. 3.pdf (1).PDF &

(€]

* 90-00000-19-00065_90-000-19-0006...estions and Answers Group 3.pdf (1).PDF

L P

90-00000-19-00065_90-000-19-00065 Amendment No. 3.doc.DOC

90-000-19-00065 Amendment No. 1.doc )

> 90-000-19-00065 Questions and Answers Group 2.pdf @

90-000-19-00065 Amendment No. 2.doc L
> 90-000-19-00065 FINAL.pdf L
* 90-000-19-00065 Pre-Proposal Sign in Sheet.pdf @

& i

90-000-19-00065 FINAL.doc )

* 90-000-19-00065 Questions and Answers.pdf [

>+ 753588-80200862590-000-19-00065 FINAL.pdf

~ Acknowledgement of Receipt - Intent to Submit.pdf L

753588-80200862290-000-19-00065 FINAL.doc

Show Import Options
Replace Selected Item
Create Static Captions

Size

Date Modified

Cancel

Kind

— e —

Show Import Options



PIaée_IPDF (90-000-19-00065 Amendment ﬁo. 1.pdf) i ' Plaée IPDF (90-000-19-00065 Amendment ﬁo. 1.pdf)

Preview Preview
Pages Pages

O Previewed Page
O all

O Range:

Options = Options
Crop to: Crop Crop to: Crop

[J Transparent Background [J Transparent Background

Total pages: 196 Total pages: 196

Show Preview Show Preview




OR CODE
GENERATOR

ACCORDING TO BITLY,
THERE HAS BEEN A 750%
INCREASE IN QR CODE
DOWNLOADS SINCE THE
START OF THE PANDEMIC.




InDesign

File

Edit

Layout

Type

View

Transform
Transform Again
Arrange

Select

Ineart HTAI

Cutrnnt fram lrmamn

Text Frame Options...
Anchored Object

Fitting
Content

Effects
Corner Options...

Object Export Options...
Captions
Clipping Path

Image

Interactive

Paths
Pathfinder
Convert Shape
Convert Point

Display Performance

Window

Type: Web Hyperlink

rlink

Plain Text

Text Message

Email

Business Card

Generate QR Code

Content

~ il RS21

Vivid Cerise

Brick Red

Carmine Pink

Deep Carrot Orange
Yellow Sea
Casablanca
Summer Sky

Denim

Light Sea Green

Pigment Creen

Mantis
Wattle
Thunder

THANK
YOU.

Y o/

AV g

P Y
© @rstismarter







Adobe Fonts Photos  lllustrations  Vectors  Videos
Home  Allfonts Recommendations  Fontpacks  Foundries
~  LANGUAGES AND WRITING SYSTEMS
All -
v TAGS
Cinlligrephic Clean SBrush Pen
Geometric  funky ART DECO
Friendly Rouncdled Cuonsin
Luxury Rough Fun
Futuristic Marker
View 12 more
~  CLASSIFICATION
M M M M
Sans Serif Serif Slab Serif Seript
M m
Mono Hand
' PROPERTIES
Number of fonts in family 1-25+
(0]
G G G A A A
Weight Width
h h h O 0} 0]
w-Height Contrast

Audic  Templates  Plugins 3D
View
= Lst @@ Gid O Images

2835 font families

[nDesign is
funt

Crayonette DJR

DIR
1fent
QD < View Family

InDesign
is fun!

Botanika Mono

Suitcase Type Foundry
4 fonts
[w ) View Family

Q, Search all fonts, foundries, and designers

Sample Text

InDesign is fun!

Text Size

InDesign is

fun!

Auto

Underware

24 fonts

D W View Family

InDesign is
fun!

Komet

Jan Fromm

32 fonts

Q<> View Family

InDesign is
fun!

Acuta

Anatoletype

14 fonts

D W View Family

InDesigniis
fun!

Depot New

Moretype

20 fonts

QD <> View Family

A

Manage fonts

48 Sort

Featured w

InDesign is

fun!

Maxular

Delve Fonts

14 fonts

(w7} View Family

INDESIGN
IS FUN!

MVE Pinecone

MVE Fonts
9 fonts
[} View Family



a Adobe Stock | Photos  lllustrations  Vectors  Videos  Audio  Templates Free  Premium  Fonts  Plugins 3D 8 Credits g

pricing @ .

Free » £ infographics QR My Libraries v
== Filters Clear
= Unlock 200M+ assets in our full collection
= 88 Subcategory v
b O All . Q o - ;
[ Photos — — _ Q O - i o &8 & & B -‘@
O llustrations J J ) a b o = : 2 : 5.

¥ Vectors : O_é : "

[a Undiscovered v 2o . d%""“_"_—"_ L : FoGRAPHIC

[ Undiscovered Content » » ) ” --:";’ ot =, | : l I A 5 g
o Orientation v rrb" =

0 Al

[ } C:rrtiizcc;rlm[: - K_, OUO@)OU@U ;| JJJ ’1-= 1,-=- :JJ

(] Square o

() Panoramic=a

T Copy Space w

cJoJolole

o - "
- 3
—~ % 5 4
- 3
1

[ Images with Copy Space

2. People v

O All
O Include people
(O Exclude people

BUSINESS

INEGRAPHIC

= Size v

© Pixels
O Megapixels

Minimum Width Type here

T o

.o A4484

Minimum Height Type here

‘a] Isolated Assets (0 v



i1 (B Adobe stock

Photos
Free > O business line icons
—
= Filters Clear
=
88 Subcategory v
G}
O All
O Photos
O MWustrations
¥ \ectors
[@ Undiscovered (® v

[J Undiscovered Content

& Orientation

o All
[ Horizontal o
[ Vertical O
[0 Square o
(] Panoramic=

T Copy Space
[0 Images with Copy Space

2 People

o All
O Include people
(O Exclude people

‘m Size
O Pixels
O Megapixels
Minimum Width Type here

Minimum Height Type here

"a) Isolated Assets (O

™ lealatad Mal.

Ilustrations

Vectors  Videos  Audio  Templates  Free

Premium

o

*@lo-l-
© 00
090

L))

o D 1 Q@0
[0 90280
0P®¢00600C
"00=200=00C
PLODw=cQux00O
200z 00@:=2

O 2O whQm
sncu@vynen
EEa ey Pmiyl @ m
@l @ of @ = oo L dp
SR e [ by e
@M k[ 8 s=a
RN EERESE-N I Wl
A @y me s 8
e e I R e
Bt LO2¢ e

G@@

o 5 @ M B @ @&
'r)o @{;B‘?‘%}B"@BO

2 (o] o)
W &

] & @
& G

oaF e |
LBHNID Qo @

Fonts

Plugins

3D

Unlock 200M+ assets in our full collection

ég’:
o
Lo
@

TABCET AND COAL

# L08K

P w4l A

# thtofe d

ey O
HEALTH INSURANCE

FREL

B | B L

©

L
»
»

'

o
5]

% W iy &
Gd &G

OO R
ﬁﬁ XK 99
¥V @ @
ﬁgzﬁn

il
%
i

:@@@
e 8B & e

i

) @ I @ ﬁ!ﬂ 1|:@:—

i T &
Mm@ B

b
2
3
5

?o

scredts sl picng @ (@
© My Libraries ~
EF i o a (kP B- =00 Ol 6
cenl §O® iy ZRELEY
SO LW i @geﬁdﬁgﬁﬁgg
- C ) L 7 - o [ Y. 2nmea A |
o o o 6] [@] ®e 50 @00 STARTRE G
=] e . | | v AN = -7 4 ® i
J L. 'L[.‘. % f ; === \__) [,\%_\_ ?@EP D’E\ff&xbz%qﬁi
e = . 3“‘,—’- @:&@ ;;::;\ @ o pﬂlﬁ 5 ¢ o8 LS
: 2: ':‘ :;! [(’IB 3 S Cg g@%ﬂ‘%ﬁ%‘i @ E@(}Sf%
= m ‘ . i Y M =
e N 7 o MRS L
Ltieos R T = e

" GOALS et ssa;

& 3
1@
& @

Gl
1®
& @
©w 4
NI

SR 4@

V@

=R
&

RCL RO
'@ 4 =°
U@

* L@ M

o Q@0
IA®

O



i1 (B Adobe stock

Photos

Free

0O office

it

[3)]

=

Filters

O Asset type

O All

© Images
O Videos
() Templates

O 3D

83 Subcategory

o Al

[ Photos

O WMustrations
O Vectors

[@ Undiscovered (O

O Undiscovered Content

o Orientation

0 Al

[ Horizontal o
O Vertical 0
O Square o

[0 Panoramic =

T Copy Space

[J Images with Copy Space
3 Depth of Field ©

O

Default More Blur

8- Vivid Color @

A\ People

lllustrations

Vectors  Videos  Audio  Templates Free  Premium  Fonts  Plugins 3D 8 Credits el Pricng @ .

=

Q My Libraries v

Clear

Unlock 200M+ assets in our full collection

Sortby  Relevance

57,367 results for office in Free




FREE STOCK PHOTOS

[~ 1 Negative
L O |

Space

licensed under Greative Gommons Zero



Id
THANK YOU.

Megan Cronin

Knowledge Management Strategist
Strategic Pursuit Team Lead

Page Now Stantec
mcronin@pagethink.com

QoG




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Slide Number 47
	Slide Number 48
	Slide Number 49
	Slide Number 50
	Slide Number 51
	Slide Number 52
	Slide Number 53
	Slide Number 54
	Slide Number 55
	Slide Number 56
	Slide Number 57
	Slide Number 58
	Slide Number 59
	Slide Number 60
	Slide Number 61
	Slide Number 62
	Slide Number 63
	Slide Number 64
	Slide Number 65
	Slide Number 66
	Slide Number 67
	Slide Number 68
	FREE STOCK PHOTOS
	Slide Number 70



